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HopmaTtuBHuii 3MmicT, cdopmMyJboBaHMH Yy TepMiHAX pe3yJbTaTiB
HABYAHHA:

- aJeKBaTHO MOBOJUTHUCS B THUIOBUX CHUTYAIlIAX JUIs IpodeciitHoro cepenoBuiia,
BUKOPHCTOBYIOUH BIJTIOBIIHI TpaBWiIa B3a€MOIi MIX JIFOABMU Yy THIIOBHX
MOBCSAKICHHNX 1 CBITCBKUX CUTYyaIlisX (Hamp., y 3acijaHHsaX, 300pax, mepepBax
Ha KaBy, 001]1 TOIIO);

- e(eKTUBHO BCTAHOBIIOBATH 1 MIATPUMYBATH KOMYHIKAIlI0 B HaBYAJIbHUX
CUTyaIllsIX, THUIOBUX [JI1 MaWOyTHIH mnpodeciiiHii  AiSIbHOCTI ,
BUKOPHUCTOBYIOYM MOBJICHHEBI BMIHHS, HABHUKH 1 CTpaTerii BIAMOBIIHO [0
KOHKPETHOT CUTYyaIlli;

- NIATPUMYBATH PO3MOBY Ta apryMEHTYBATH BITHOCHO TEM, 1110 OOTOBOPIOIOTHCS
M 4Yac JUCKYCI Ta ceMiHapiB, MPEACTaBIATH Ta OOIPYHTOBYBaTH CBOIi
HOTJISIIA HAa TEMH OOTOBOPEHHS, BAKOPUCTOBYIOUM MOBHI (JOPMHU, BIIACTUBI 1JIs
BEJICHHS JUCKYCIif;

- PO3YMITH 1 MPOJIYyKyBaTh OCOOUCTY KOPECHOHJICHIIIIO (Hamp., JUCTH, (akcw,
€JIEKTPOHHI MOB1IOMJICHHS TOIIIO);

- 3HAXOJUTH HOBY TEKCTOBY, TpadiuHy, ayJio Ta Bijeo 1H(OpMaIliio 3 MHUTaHb,
MOB'A3aHUX 3 3araJIbHOI0 aKaJEMIYHOI Ta MPOQPECIiHOI0 HISIBHICTIO, IO
MICTUTBCS B IHIIOMOBHUX MaTepiajiaXx, KOPUCTYIOUUCH BIJIMIOBITHUMU
MTONITYKOBUMH METOJIaMU;

- PO3pI3HATH Pi3HI )KaHPH aBTEHTUYHUX TEKCTIB, OB’ S3aHUX 31 CIICHIAIBHICTIO,
Ta BU3HAYATH IMO3UIIIIO 1 TOUKH 30py aBTOPA;

- a”amizyBatu 1HGOpMAIlI0 3 IHIIOMOBHHMX JDKEpEeNI s OTPUMAaHHS JaHUX,
HEOOXITHUX JUIi BUKOHAHHS 3arajbHUX aKaJeMIiYHUX Ta MpodeciiiHmx
3aB/IaHb;

- BHKJIQJIATH BJIACHI [yMKHU Ta aHAJI3 PE3yIbTaTiB pOOOTH ITiJ1 Yac Hapajl, 300piB
Ta CEMIHAPIB;

- pO3yMITH Ta onucyBaTu rpadiku, Tabuuil, AlarpaMud TOIIO, BUKOPUCTOBYIOUH
MOBHI (OpMH Ta TpaMaTU4HI CTPYKTYpH, BJACTUBI MJis OINHUCY 3aco0iB
Bi3yasri3aliii;

- CKJaJaTH JUIOBY JOKYMEHTAIlito (3BIT, OIVIsA TOIIO) 3 BHCOKHM pPIBHEM
IrpaMaTHYHO1 KOPEKTHOCTI;

- ckianaty pedepaTu-orasau nNpodynTaHoro, 0idmiorpadiro y BiAMOBIIHOCTI 110
MIKHAPOJHUX BUMOT 1 Cy4aCHHMX CUCTEM oopMiieHHs O610miorpadii;

- e(eKTUBHO BUKOPUCTOBYBAaTH UIMPOKUMN J1ama30H CIOBHUKOBOTO 3amacy (He
meHmie 500 NeKCHMYHUX OJMHMIIb), 1 TpaMaTU4Hl CTPYKTYpH, HEOOXIIHI Jis
THYYKOTO BHUPaKEHHSA BIAMOBIMHUX GYHKIIA Ta TOHSATh, a TaKOX IS



PO3YMIHHS 1 TPOIYKYBaHHS IIUPOKOT0 KOJIa TEKCTIB B IIpodeciiiHiil cdepi.
Pe3yabTaTH BHUBYCHHS HaBYaJIbHOI JUCHUIUIIHU «[HO3emHa Mmoea O/
npogecitinoi JisinbHOCmi 3T1THO 3 BAMOTaMH OCBITHBOI MPOTPAMH:

YMITH YCHO 1 MUCHbMOBO MPOPECIHHO CMIJIKYBATUCS 1HO3EMHOIO MOBOIO.

6. MIUTAHHSA JJISA NI ICYMKOBOI'O KOHTPOJIIO

[TincyMKOBHIA KOHTPOJb CKJIAJAETHCS 3 TECTOBUX 3aBAaHb (opMaTy MIKHAPOIHHUX
ICIIUTIB. 3pa3Ky 3aB/laHb HAIAIOThCSL:

3aBganns 1 IlpoanamizyBatu iHGOpMAIIiIO 3 IHIIOMOBHOTO JIKEpENl Ta BU3HAYUTU
TOJIOBHY 1/I€10 KO>KHOTO Maparpady BIIMOBIIHO 10 TOYKH 30py aBTOpa.

Taskl Read the sentences below and the extracts from a text about branding. For questions 1-7,
choose which extract each sentence refers to. The extracts may be chosen more than once.

A

Having a good brand identity is critical. It can not only position a company above its competitors,
but it also communicates to your customers the reason why they should choose you instead of your
competitors. But developing a strong brand image takes time, money and effort, and it involves
much more than redesigning a logo or developing a new tagline. Your new brand identity should
evolve from your previous identity. Be careful not to start from scratch and come up with
something completely new, as you may end up losing loyal customers who have forged emotion
ties with your product.

B

It’s important to understand that changing the visual aspects of your company, your logo, your
packaging and so forth, you are not actually changing your brand identity. Your brand identity is the
promise a company makes to its customers — its features, quality, values and service support. Just
modernising visual image does not entail a change in brand values. Many companies, sadly, are led
to believe by branding agencies that visual changes will alter customer’s perception of their
products. But such changes only inform consumers that a company is concerned about how it looks.
At best, they will assume the company is modern; at worst they will accuse the company of
unnecessary extravagance.

C

Successful branding may not be actually connected with the product at all, but may represent a
greater sense of purpose or a more satisfying experience. They may affirm that drinking a cup of
coffee can really make a difference, or that exercising may bring about a sense of challenge and
personal achievement. Many successful brands study emerging societal ideals and trends, so that
they can take advantage of how customers wish they could be. Then they push forward the message
that by using their product, their dreams can be fulfilled, and the customer can gain the lifestyle he
or she is looking for, be it a sense of glamour, freedom, popularity or self-satisfaction.

D



Lack of consistency is probably the most common pitfall when it comes to designing an image for
your brand. You need to provide a consistent message in your proposals and presentations so that
your company develops credibility and gets noticed and remembered. To ensure that your branding
ins consistent, gather all the information that leaves your company, be it faxes, emails,
advertisements, invoices or packages. Examine them for discrepancies in your company’s image.
Doing so will also give you the chance to evaluate the image you are trying portray.

Which section, A, B, C or D, does each statement 1-7 refer to?

1. a list of some items which should display your brand identity

2. the difference between brand identity and logo design

3. brands which do not reflect the product itself

4. how companies are fooled by companies offering branding services
5. what is involved in creating an image for your brand

6. why companies study current social trends to develop a brand

7. a warning about redesigning your brand

3aBganns 2. [lpoaeMoHCTpyBaTH pPO3YMIHHS 1 TPOAYKYBaHHS IIHPOKOTO Koja
TEKCTIB 3a (haxoM, BUKOPHUCTOBYIOUH JI1alla30H 3aCBOEHOTO CJIOBHUKOBOIO 3amacy 1
BI/IMOBIJIHI TpaMaTU4YHI CTPYKTYpPH, HEOOXiJHI [UIsi THYYKOTO BUPAKECHHS
BIIMOBITHUX (DYHKIIIH Ta TOHSTB.

Task 2 You are going to read an article about customer service in banks. Six sentences have been
removed from the article. Choose from the sentences A-G the one which fits each gap. There is one
extra sentence which you do not need to use.

A Although people do not expect much from the internet these days, this will change in the future.
B The managers recognise that customers find them impersonal and unnatural.

C First National is also preparing to adopt this personal approach to its internet banking.

D They have the attitude that some skills, such as keyboard skills and so on, can be taught, but a
member of staff can’t be taught to be a nice person.

E Telephones are very personal because staff are speaking to people on their own territory.

F And if customers try to contact the bank by telephone, they are put through to a call centre in
another country where they have to speak slowly in order to be understood.

G Not everyone wants a chatty, friendly service.

Customer Service in Banks

The banking profession doesn’t have a very good reputation for customer service at the moment,
and 1t’s not just due to loss of savings. High street branches are shutting down and where banks are
available, their opening hours are inconvenient. Staff at the desks are surly, increasingly under-
qualified and often unable to answer questions. 8) Astonishingly, however, 86% of
the customers at one bank are either ‘extremely satisfied’ or ‘very satisfied’ with the service they
receive. And what is even more surprising is that the bank in question has no High Street outlets at
all.

First National bank is run entirely through the telephone and the internet. And its success shows that
customer service is just about face-to-face contact with clients. The primary concern of the bank is
recruiting the right people. 9) So they only recruit people who already exhibit
good communication skills.




And unlike other services that operate primarily over the telephone, the staff at First National do not
use scripts. 10) What this bank asks for is that staff be themselves and establish a
rapport with their customers. Part of this is recognizing people’s needs. 11) Some want
the process to be swift and efficient. The member of staff has to pick up on the caller’s mood and
react accordingly.

12) The idea that customer service can be improved on a medium where there is no actual
contact with a member of staff may seem strange at first. However, the website designers at First
National spend a great deal of time understanding their customers and offering services which meet
their needs. 13) First National is already taking steps to fill this demand. They
already offer a service in which customers receive a text when funds are received or when their
account falls below a certain level. In the future, online systems may pre-empt customers’ needs in
even more sophisticated ways.

3aBnanns 3. [IpogeMoHCTpyBaTH PO3yMIHHS 1HIIIOMOBHOTO TEKCTY 3a (haxoM Ta
YMIHHS BIINOBIIATH HAa 3alUTAHHS, APTYMEHTYIOUU (PAKTaMU 3 IPOUYUTAHOTO TEKCTY.

Task 3. Read the text and then answer questions 1-6.

The idea that a sales team can learn something from Girl Scouts will come as a surprise to many.
What has this out-dated organisation got to do with the fast-moving, corporate world of today? But
in the girl scouts’ annual cookie drive, two hundred million units are sold per year, and their
revenues exceed $700 million. And these figures are achieved only in a three-month period in the

spring.

True, the organization has changed greatly in latter years, ever since the appointment of CEO Kathy
Cloninger in 2003. Her mission was to revitalize a 95-year tradition-bound icon, famous only for
camping, crafts and cookies. She has worked on instilling leadership qualities in the girls,
developing new funding opportunities, creating an efficient organisational structure and developing
a reinvigorated brand which is relevant to the modern world.

And nowhere are these changes more noticeable than in the annual cookie sale. No longer relying
on neighbourhood door-to-door sales to obtain a meagre revenue, the organisation now utilises a
wide range of savvy, modern methods which businesses worldwide can learn from.

Firstly, the girl scouts organization focuses on providing the girls with life skills. By investing in
the girls, the organization creates a team with strong leadership and communication skills. ‘Cookie
College’ training courses develop the scouts’ business acumen, providing them with presentation,
marketing and money management skills; skills which will be invaluable in their future lives.
Through role-playing, case studies and tasks, the girls become inspired and passionate about their
role as a salesperson.

And the proof of the pudding — or should I say cookie — is in the eating. These well-trained
salesgirls can turn out exceptional results. Scout Markita Andrews sold over $80,000 dollars worth
of cookies in the twelve years she was a girl scout. Her success is for the most part due to the
incentive. By selling the greatest number of cookies, Markita won a trip around the world. Rewards
are not only given to the lucky winners, however. Scouts earn reward points as they sell more
cookies. 1,500 cookies gets the scout a Wii game system.

But Girl scouts are not only training and motivating their workforce, but they are also changing
their tactics. Gone are the days when girls went door-to-door around the neighbourhood selling to



family and friends. They now go in for the bulk sales strategy. They sell to large organisations and
businesses, where cookies can be offered as sales incentives or part of corporate gift baskets. This
way, girls are able to shift a greater number of cookies and maximise their sales time.

14. When do the Girl Scouts sell cookies?
a) all year round
b) for three months per year
c) Every three years
d) Every spring since 2003

15.What was the view of the girls scout organisation before Kathy Cloninger became CEO?
a) not well-known

b) old-fashioned

C) efficient

d) surprising

16. Which of the following is not taught at ‘Cookie College’?
a) how to look after finances

b) how to promote your products

c) how to bake cookies

d) how to speak in front of other peoply

17. A girl scout can get a trip round the world if she...
a) gets a certain number of reward points

b) sells cookies for twelve years in a row

c) sells $80,000 worth of cookies

d) sells more cookies than anyone else

18. A new selling strategy used by girl scouts is...
a) Selling cookies outside local businesses

b) Giving scouts free cookies as an incentive

c) Selling from door to door

d) Selling large amounts of cookies at once

3aBnanus 4 [IpogeMoHCTpyBaTH HaBUUYKU €(DEKTUBHOTO BUKOPUCTAHHS IIUPOKOTO
Jllara3oHy CJIOBHHUKOBOTIO 3aracy 1 rpaMaTUYHUX CTPYKTYpP, HEOOX1THUX st
THYYKOT'O BUP)KEHHS BIAMOBIIHUX (YHKIIIHA Ta MOHATH, @ TAKOXK PO3YyMIHHS TEKCTIB
B npodeciiiniii chepi.

Read the advice below about the use of technology in presentations. Choose the correct word to fill

each gap from A, B, C or D on the opposite page. For each question 19 — 33, mark one letter (A, B,
C or D) on your Answer Sheet.

Guidelines for giving Presentations

Most presentations today depend on the use of some sort of technology, such as a laptop computer
linked to a projector. While this technology can help to (19)............ presentations better, it also
has a (20)............ of getting in the way. As a general (21)............ , it is better to (22)............



on the content of a presentation as a means of (23)............ your audience’s attention, rather than
relying on sophisticated equipment.

Bear in mind that when an organisation invites (24)............ for a contract, they may
() U four or five presentations from different companies on the same day. Each of these
companies will probably be using the same computer graphics (26)............ and the same
equipment. The chances are the presentations will be similar too.

That’s why the content and (27)............ of what you say are important. Think about what you
want to say and how to say it as clearly as possible. As a first step, you need to (28)............ the
main points you want to get across. Audiences are easily bored and (29)............ to remember only

the most entertaining, exciting or unusual ideas.
Next create your materials, choosing the images for your presentation carefully. Remember you do

not want to stop your audience from listening to you, nor do you want to (30)............ them.
Finally, make all the necessary (31)............ for the equipment you need. If technology is to be an
important (32)............ of your presentation, make sure you know how to use it (33)............ and

test it out beforehand.

19 A produce B make C construct D build

20 A behaviour B habit C practice D routine

21 A method B law Crule D course

22 A focus B define C target D direct

23 A gaining B acquiring Ccollecting D taking

24 Arequests B calls C bids D commands

25 A appoint B programme C schedule D catalogue

26 A parcels B packets C bundles D packages
27 A formation B design C structure D system

28 A catalogue B label C mark D identify
29 A point B tend C lead D move

30 A disorder B mistake  C confuse D complicate

31 A appointments B procedures C arrangementsD organisations
32 A share B role C function D element

33 A precisely B suitably  C properly D accurately

Sample tasks are taken from:
https://www.cambridgeenglish.org/exams-and-tests/business-preliminary/preparation/

https://www.examenglish.com/BEC/index.html
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OuiHlOBaHHS pe3yJIbTATIB HABYAHHS

Ceprtudikariis JOCATHEHb CTYJICHTIB 3IIMCHIOETHCS 3a JTOMOMOTOIO MPO30PHX
IpOLEAYp, IO IPYHTYIOThCS Ha 00’ €KTUBHUX KPUTEpiAx BiAMOBiAHO 10 [lomoxkenHs
yHiBepcurety «IIpo oliHIOBaHHS pe3yibTaTiB HaBUAHHS 37100yBayiB BUILOT OCBITI.

JlocATHYTUH  pIBEHb  KOMIIETEHTHOCTEH  BIJHOCHO  OYIKyBaHUX,  MIO
11eHTH(IKOBAHUH IMiJT 9Yac KOHTPOJBHUX 3aXO/liB, BiOOpaXka€ pealbHU Pe3ysbTaT
HaBUYaHHA CTYACHTA 3a JUCIHUILTIHOO.

IIxanu. OIiHIOBaHHS HaBYaJIbHUX JOCATHeHb cTyneHTiB JIBH3 «HI'Y»
3MIMCHIOETBCS 3a peiTtuHroBoro (100-0anbHOI0O) Ta KOHBEPTAIIHHOI IIIKaJaMHU.
OcrtanHs HeoOximHa (3a OMIMIAHOIO BIJICYTHICTIO HAIIOHAIBHOT IIKAJIHM) IS
KOHBepTaIlii (mepeBeiecHHs ) OLIIHOK 3/100yBayiB BUIIIO1 OCBITH PI3HUX 3aKJIaJIIB.

[IIxanu o1iHIOBaHHS HaBYAIBHUX AOCITHEHb cTyAeHTIB JIBH3 «HI'Y»

Petituarosa Konseprariiitna

90...100 BiaMiHHO / Excellent]

74...89 nobpe / Good
3a10B1JIHHO /

60...73 Satisfactory

0...59 He3anoBuIbHO / Fail

Kpenutn HaBuaapbHOI AWCIUILUTIHK 3apaXxOBYETHCSA, SKIIO CTYACHT OTPUMAaB
MIJCYMKOBY OIIIHKY He wMeHme 60-tu  OanmiB. Hwukya oOILiHKAa BBaXKaeTbCs
aKaJeMIYHOI0 3a00ProBaHICTIO, 110 MiAJISITaE JIKBiAAIli BiAMOBIAHO a0 [losoxeHHs
Mpo opraizaiito ocBiTHboro npouecy JABH3 «HI'Y».

3aco0u Ta mpoueaypu. 3MicT 3ac001B JIarHOCTUKHA CHPSIMOBAHO Ha KOHTPOJIb
piBHS  chopmMoBaHOCTI  3HaHb, yMIHb, KOMYHIKaIllli, = aBTOHOMHOCTI  Ta
BIIMOBIAIBHOCTI cTyAeHTa 3a BuMoramu HPK 1o 8-ro xBamidikaiiiifHOro piBHs i
4ac JIEMOHCTpaIlil perJaMeHTOBaHUX pOOOYOI0 TPOrPAMOIO pPe3yIbTaTiB HABUAHHS.

CryneHT Ha KOHTPOJBHHMX 3aX0Jlax Ma€ BHKOHYBAaTH 3aBJIaHHS, OpPIEHTOBaHI
BHKJIFOUHO Ha JEMOHCTPAIIIIO JUCIUIIIIHAPHUX PE3yIbTaTIB HAaBYAHHS.

3aco0M M1arHOCTHKH, IO HAJAIOTHCA CTYJIEHTaM Ha KOHTPOJBHHUX 3aX0/ax y
BUTJISI 3aBAaHb TSI TOTOYHOTO Ta IMiICYMKOBOTO KOHTPOJIIO, (DOPMYIOTECS MIJITXOM
KOHKpETH3aIlli BUXIJHUX JaHUX Ta CHocoOy JeMOHCTpallii JUCHUILTIHAPHUX
pe3yJIbTaTiB HAaBUAHHS.

3acoOu MiarHOCTUKU (KOHTPOJIBHI 3aBJIaHHs) JJIsl TOTOYHOIO Ta MiJCyMKOBOTO
KOHTPOJIIO TUCLMIUTIHYU 3aTBEPIKYIOThCS KadeIporo.

Buan 3aco0iB MiarHOCTUKK Ta TIPOIEAYp OLIHIOBaHHS JJII MOTOYHOIO Ta

M1JICYMKOBOTO KOHTPOJIIO TUCIUILIIHU TIOIaHO B Ta0ymi 1.
Tabmumsl.
3aco0u I1arHOCTHKY Ta MPOLEypH OLIIHIOBAaHHS



[NOTOYHMI KOHTPOJIb IJICYMKOBWH KOHTPOJIb
HaBYalIbHE 3??.0061/1 poueaypH 32}C06H poLenypu
BaHATTS JIIarHOCTUKHU iarHOCTUKHU
MmeKIii KOHTPOJIbHI BUKOHAHHS 3aBIaHHS BU3HAYCHHS
3aBJIaHHS 32 I1i7] Yac JeKITii CepeIHbO3BAKECHOTO
KOKHOIO TEMOFO [pE3yJIbTaTy MOTOYHUX
MPAaKTUYHI | KOHTPOJIbHI BUKOHAHHS 3aBJIaHb KOHTPOJIIB;

3aB/IaHHA 3a M1 Yac MPaKTUYHUX

KO)KHOIO TEMOK)  3aHSTh KOHTPOJIbHA  [BUKOHAHHS KOHTPOJIBHOT
abo BUKOHAHHS 3aBJaHb [POoOOTa [poOOTH IiJ] Yac eK3aMeHy 3a
IHOWBIAyaJdbHE  [[T1J1 YaC CaMOCTIHHOT Oa’kaHHSIM CTyJEHTa
3aBJaHHs oboTH

[lin yac MOTOYHOTO KOHTPOIIO JIEKI[IMHI 3aHATTS OI[HIOIOTHCS IUIIXOM
BU3HAYCHHS SIKOCTI BUKOHAHHS KOHTPOJBHUX KOHKPETU30BaHUX 3aBlaHb. [IpakTudHi
3aHATTS OIIHIOIOTHCSA SKICTIO BHKOHAHHS KOHTPOJBHOTO a00 1HAMBITYaIbHOTO
3aBIaHHS.

SIK110 3MICT MEBHOTO BUAY 3aHSTH MIAMNOPSIAKOBAHO JIEKUIBKOM JIECKPUIITOPAM,
TO 1HTErpajibHE 3HAYEHHS OIIIHKA MOXE BHU3HAYATHCS 3 YpaxXyBaHHSIM BaroBUX
KOoe(DIiIieHTIB, 110 BCTAHOBIIOIOTHCS BUKIIAJaYEM.

3a HasIBHOCTI PiBHSI pe3yJIbTATIB MOTOYHUX KOHTPOJIIB 3 YCiX BUIB HABYAIILHUX
3aHATh He MeHiie 60 OaniB, MIACYMKOBUW KOHTPOJIb 31MCHIOETHCA 0€3 ydacTi
CTYJIEHTa IUISIXOM BU3HAUYEHHS CEPEIHbO3BAKEHOIO 3HAYECHHSI [IOTOYHHUX OLIIHOK.

HesanexxHo BiJ pe3ysbTaTiB MOTOYHOTO KOHTPOJIIO KOXKEH CTYIEHT M1 4ac
€K3aMEHY Ma€ IpaBO BUKOHYBAaTH KOHTPOJIbHY POOOTY, SIKa MICTUTh 3aBJaHHS, IO
OXOIUTIOIOThH KJIFOUOBI1 TUCUUITIIHAPHI pe3yJIbTaTH HAaBYAHHS.

KinpkicTh  KOHKPETH30BaHMX 3aBJaHb KOHTPOJbHAa poOOTa MOBHUHHA
BIJINOBIJIATH BIJBEJECHOMY 4Yacy Ha BUKOHaHHA. KUIbKICTh BapiaHTIB KOHTPOJBHOI
poOOoTH Mae 3a0e3MeYUTH 1HIUBI Ty alli3allli0 3aBaaHHS.

3HaueHHS OIIHKH 32 BUKOHAHHS KOHTPOJIBHOT pOOOTH BU3HAYAETHCS CEPETHBOIO
OIIIHKOIO CKJIaJIOBUX (KOHKPETU30BAaHUX 3aBJaHb) 1 € OCTATOUHHUM.

[aTerpanbHe 3HAYEHHSI OIIIHKM BUKOHAHHS KOHTPOJIBHOI pOOOTH MOXKe
BU3HAYATHCS 3 ypaxyBaHHSIM BaroBUX KOEQIII€HTIB, III0 BCTAHOBIIOETHCS Kadeaporo
11 KOKHOTO neckpurnropa HPK.

Kpurepii. PeanbHi pe3ynbTaTM HaBYaHHS CTYJAEHTA 1ACHTU(IKYIOTbCS Ta
BUMIPIOIOTHCS BIJIHOCHO OYIKYBaHHUX IiJl YaC KOHTPOJBHUX 3aXOIB 3a JOMOMOTOIO
KpUTEPIiB, 110 OMUCYIOTh Jii CTyJEHTa JUIsl IEMOHCTpAIlil JOCSITHEHHS pPe3yJbTaTiB
HaBYaHHS.

JIist  oIiHIOBaHHS BWKOHAHHS KOHTPOJBHUX 3aBJaHb IIiJT 4Yac IOTOYHOTO
KOHTPOJIIO JEKUIMHUX 1 MPAKTUYHUX 3aHATH B SIKOCTI KPUTEPII0 BUKOPUCTOBYETHCS
KO€(iIIEHT 3aCBOEHHS, 1110 aBTOMAaTUYHO a/IaNTy€ MOKA3HUK OIIHKU 10 PEUTHHTOBO1
ITKAJIH:

Oi =100 a/m,



7€ a — YHCIO TMPaBWIBHHUX BIJMOBIIEH a00 BUKOHAHUX CYTTEBUX ONepallii
BIJITOBITHO /10 €TAJIOHY PIllICHHS;
M — 3arajibHa KiJIBKICTh 3alTUTaHb 00 CyTTEBHUX OTEPAIlii €TAJIOHY.

[HmmMBigyaneHI 3aBHaHHS Ta KOMIUIEKCHI KOHTPOJIbHI POOOTH OIIHIOIOTHCS
EKCIIEPTHO 3a JOTOMOTOI0 KPUTEPIiB, 10 XapaKTEePU3yIOTh CIIBBIIHOIICHHS BUMOT
710 piBHSI KOMIIETEHTHOCTEH 1 MOKa3HMKIB OIIHKA 32 PEHTHHTOBOIO IIKAJIOK0. 3MICT
KpUTEPIiB CIUPAETHCS HAa KOMIIETEHTHICTHI XapakTepucTuku, BuzHaueHi HPK mnsa
MaricTepCchbKoro piBHS BHUIIOI OCBITH (TabI. 2).

[HTErpasibHa KOMIIETEHTHICTh — 37aTHICTh PO3B’S3yBaTH CKJIaJHI 3aaadi 1
npoOJjieMH y TIeBHIN Tairy3i mpodeciiiHoi AiIpHOCTI ab0 y MpoIeci HaBYaHHS, IO

nepeadavyae  TPOBEJAEHHS  JOCHIDKCHb Ta/abo  3M1MCHEHHS  1HHOBAIM  Ta
XApPaKTCPU3YETHCA HEBU3HAYECHICTIO YMOB 1 BUMOT.
Tabnus 2.
3aranpHl  KpuTepii  JOCATHEHHA  pe3yibTaTiB  HaBYaHHA Uil &-TO
kBaidikamiiiHoro pisHs 32 HPK
Jleckpunropn HPK B.I/IMOI‘I./I 710 3HAHb, yMiHb, KOMYHIKaIlii, aBBTOHOMHOCTI Ta HqKa3HHK
BiJINTOBIIAJIEHOCTI OLIIHKH
3HaHHA
CreIiaii3oBaHi Binmosins BigMiHHA — IpaBUIIbHA, OOTPYHTOBAHA, 95-100
KOHLIENTYaJIbHI 3HAHHS, | OCMHUCIICHA.
HaOyTi y mporeci XapakTepusye HassBHICTb:
HaBYyaHHA Ta/a00 CHeIiaJli30BaHUX KOHIIETITyalIbHUX 3HAaHb HA PIBHI HOBITHIX
npodeciiiHol JOCSITHEHb;
JIsUTBHOCTI Ha PiBHI KPUTHYHE OCMHUCIIEHHS Mpo0JieM Yy HaB4YaHHI Ta/abo
HOBITHIX JJOCSTHEHD, npodeciiiHii JiSIbHOCTI Ta HA MEXI1 IPEIMETHUX rany3eu
SK1 € OCHOBOIO ISt BinoBijib MiCTUTh HErpyOi HOMMJIKH 200 OMUCKH 90-94
OpPHUTIHATLHOTO Binmosias npaBuiIbHA, ajle Ma€ IEBHI HETOYHOCTI 85-89
MHCJICHHS Ta BinnoBines npaBuibHa, aje Mae eBHI HETOYHOCTI i 80-84
IHHOBALIHHOT HEOCTATHRO OOIPYHTOBAHA
JiANBHOCTI, 30KpeEMa B | Biqmosisp MpaBUJIbHA, alle Ma€ MeBHI HETOYHOCTI, 74-79
KOHTEKCTI HEJIOCTAaTHHO OOIPYHTOBaHA Ta OCMHCIICHA
JOCIIIHULEKOI POOOTH; | BinmoBigs (parMeHTapHa 70-73
KPUTUIHC OCMUCICHHA | BinmoBigs JeMOHCTPY€E HEUITKI ySIBICHHS CTYJICHTA IIPO 65-69
npoOJieM y HaBYaHHI T | 0§’ exT BUBYECHHS
/abo mpodeciitiifi | Pienp suaHb MiHIMAILHO 3310BLIBHHIL 60-64
AANBHOCTL Ta HA MEKL | Pigeyy, 3HaHb He3aJ0BUIbHUI <60
NpeIMETHUX raiy3ei
YMiHHS
PO3B’sA3aHHA CKIATHUX | BiAMOBigh XapaKkTepu3ye yMiHHS: 95-100
3a/1a4 1 mpo0Jem, 1o BHSIBJISITH TIPOOJIEMH;
notpedye OHOBJICHHS (bopMyIIOBaTH TiNOTE3H;
Ta 1HTerparlii 3HaHb, PO3B’s13yBaTH MPOOIEMHU;
4acTo B yMOBax OHOBIIIOBAaTH 3HAHHS;
HEMOBHOI/HEJIOCTATHBHOI | IHTErpyBaTH 3HAHHS;




Heckpuntopu HPK

Bumorwu 110 3HaHb, yMiHb, KOMYHIKallii, aBBTOHOMHOCTI Ta
BIIITOBIJAJIBHOCTI

TlokazHuk
OLIIHKH

iHpopmaii Ta
CYIIepPEUIMBUX BHMOT,
MIPOBAKCHHS
JIOCJITHUIIBKOI Ta/a0o
1HHOBAIIIHOT
IISUTBHOCTI

MIPOBA/IUTH IHHOBAIIMHY JisSUTBHOCTD;
MIPOBAJANTH HAYKOBY JIISITbHICTh

BinnoBine xapakrepu3ye yMiHHS 3aCTOCOBYBATH 3HAHHS B
MPAKTUYHIN JTISTTLHOCTI 3 HErpyOUMHU MTOMHUJIKAMHU

90-94

BinnoBine Xapakrepu3ye yMiHHS 3aCTOCOBYBAaTH 3HAHHS B
MPaKTUYHIN TISTILHOCTI, ajle Ma€e TIEBHI HETOYHOCTI MPHU
peatizariii oJJHi€] BUMOTH

85-89

Binmosinp XapakTepusye yMiHHS 3aCTOCOBYBATH 3HAHHS B
MPAaKTUYHIN JISUTBHOCTI, ajle Ma€ MeBHI HETOYHOCTI IpU
peaizallii 1BOX BUMOT

80-84

BinnoBine Xxapakrepu3ye yMiHHS 3aCTOCOBYBATH 3HAHHS B
MPaKTUYHIN TISTILHOCTI, ajle Ma€e TIEBHI HETOYHOCTI MPpHU
peadizalii TpbOX BUMOT

74-79

Binmosinp XapakTepu3ye yMiHHS 3aCTOCOBYBATH 3HAHHS B
MPaKTUYHIN JISUTEHOCTI, ajle Ma€ MeBHI HETOYHOCTI MPH
peanizailii Y0THPHOX BUMOT

70-73

Binmosinpe XapakTepusye yMiHHS 3aCTOCOBYBATH 3HAHHS B
MPAaKTUYHIN JisUIbHOCTI U BUKOHAHHI 3aB/IaHb 3a 3pa3KoM

65-69

Binnosizne Xapakrepu3ye yMiHHS 3aCTOCOBYBATH 3HAHHS
IIpY BUKOHAHHI 3aBJIaHb 33 3pa3KOM, aJIe 3 HETOYHOCTSIMHU

60-64

PiBeHb yMiHb HE3a/I0BUILHHM

<60

Komynikartis

3po3ymise i
HEJIBO3HAYHE
JIOHECECHHS BIIACHUX
BHCHOBKIB, a TAaKOXK
3HaHb Ta MOSICHEHB, 1110
iX OOIPYHTOBYIOTb, 10
¢axiBIiB 1 HedaxiBIIiB,
30Kpema 110 oci0, sKi
HaBYaIOTHCH;
BUKOPHUCTAHHS
1HO3EMHUX MOB Y
npodeciiinii
TISITBHOCTI

3po3yMminicTh BianoBiai (gomnosizai). Moaa:

MPaBUJIbHA;

YHCTa;

SICHA;

TOYHA;

JIOT1YHA;

BUPA3HA;

JIAaKOHIYHA.

KomyHikariitHa cTpaTeris:

MIOCJIIJJOBHUM 1 HECYTIEpEUSIUBUN PO3BUTOK JYMKH;
HasIBHICTb JIOT1YHUX BJIACHUX CYJIKEHb;

JIOpeYHa apryMeHTaIlli Ta ii BiAMOBIIHICTh BIJICTOIOBAHUM
MIOJIOKEHHSIM;

IpaBWJIbHA CTPYKTYypa BIANOBIAL (AOMOBIII);
MPaBWJIbHICTD BIJIMOBiICH Ha 3alUTaHHS;

JIOpeYHa TeXHiKa BIJIMOBI/IEH HA 3aUTAHHS;

3JIaTHICTh POOUTH BUCHOBKH Ta (POPMYJIFOBATH MPOMO3HILLIT;
BUKOPHUCTAHHSI IHO3EMHUX MOB Yy MpodeciiiHiil TisIbHOCTI

95-100

JlocTaTHs 3pO3YMLTICTh BIAMOBIII (JIOMOBi/II) Ta TOpedHa
KOMYHIKaIliHHA CTpaTeris 3 HE3HAYHUMHU XHOaMH

90-94

JloGpa 3po3yMminicTh BiMOBiAL (JOMOBII) Ta AOpeYHa
KOMYHIKallliiHa cTpaTeris (CyMapHO He peai3oBaHO TPH
BHMOTH)

85-89

Jlo6pa 3po3yMinicTh BIIMOBIAL (JOMOBI/1) Ta JOpEUHa
KOMYHIKalliifHa cTparerisd (CyMapHO He pealli3oBaHO
YOTUPH BUMOTH)

80-84




Heckpuntopu HPK

Bumorwu 110 3HaHb, yMiHb, KOMYHIKallii, aBBTOHOMHOCTI Ta
BIIITOBIJAJIBHOCTI

TlokazHuk
OLIIHKH

Jlo6pa 3po3yMisTicTh BiMOBiAL (JOMOBII) Ta AOpeUHA
KOMYHIKaIliiHa cTpaTeris (CyMapHO HE Peali3oBaHo 11’ SITh
BHMOT)

74-79

3a10BUIBHA 3PO3YyMUTICTh BIAMOBIII (IOMOBII) Ta TOpeYHa
KOMYHIKallii{Ha cTpareris (CyMapHO He pealli3oBaHo CiM
BHMOT)

70-73

3a10BiIbHA 3PO3YMUTICTH BiIMOBIAI (JIOMOBIII) Ta
KOMYHIKaIliiiHa cTpaTteris 3 xubamu (CymMapHO He
pealti3oBaHo JIeB’ATh BUMOT)

65-69

3a10BUIbHA 3PO3YyMUTICTh BIAMOBIAI (IOMOBIII) Ta
KOMYHIKallii{Ha cTpareris 3 xubamu (CyMapHO HE
peanizoBano 10 BUMOr)

60-64

PiBeHb KOMYHIKaIlii HE33JOBUILHUAN

<60

ABTOHOMHICTG Ta BIJIIOBIAAJIBHICTE

BIJIIIOBIAJIBHICTE 34
PO3BUTOK
npodeciiHoro 3HaHHA 1
MPAKTHK, OLIHKY
CTPATEeriyHOTO
PO3BUTKY KOMaH]IH;
3IaTHICTB 10
MIOIAJTBIIIOTO HABYAHHS,
SIKE 3HAYHOIO MIpOIO €
ABTOHOMHUM Ta
CaMOCTIHHUM

BiaMiHHE BOJOIIHHSA KOMIIETEHIISIMU:

BUKOPHUCTAHHS MMPUHIIMITIB Ta METO/IIB OpraHi3arlii
TISUILHOCTI KOMaH/IH;

eEeKTUBHHIA PO3IOJILT MOBHOBAXEHB B CTPYKTYPi KOMaH/IH;
MiATPUMKA BPIBHOBXEHUX CTOCYHKIB 3 UICHAMH KOMaHI!
(BiAMOBIIATBHICTH 32 B3AEMOBITHOCHHH);
CTPECOBUTPUBAIIICTD;

CaMOperyJISIIIis;

TPY/JIOBa AKTHBHICTh B CKCTPEMATBHUX CUTYAIISX;
BHCOKHH piBEHb OCOOMCTOTO CTaBJICHHS 70 CIIPaBH;
BOJIOAIHHS BCiMa BUIaMM HaBYaJIbHOI IisUIbHOCTI;
HaJIeKHUH piBeHb (PyHIaMEHTaIbHUX 3HAHD;

HaJIeKHUHN piBEHb C(HOPMOBAHOCTI 3arAJIbHOHABYAIIBHUX
YMiHb 1 HABUUOK

95-100

VYieBHEHE BOJOMIHHSI KOMIIETEHIIIMHA aBTOHOMHOCTI Ta
BIJIITOBIAAJIBHOCTI 3 HE3HAYHUMU XHUOaMU

90-94

Jlo6pe BONOAIHHS KOMIIETEHIIIIMA aBTOHOMHOCTI Ta
BIJINOBIAAJILHOCTI (HE peali30BaHo JBl BUMOTH)

85-89

Jlo6pe BONOAIHHS KOMIIETEHIIIIMA aBTOHOMHOCTI Ta
BIJINOBIAAJIBHOCTI (HE peati30BaHO TPU BUMOTH)

80-84

Jlo6pe BONOAIHHS KOMIIETEHIIIIMA aBTOHOMHOCTI Ta
BIJINOBIAAJILHOCTI (HE peali30BaHO YOTUPHU BUMOTH)

74-79

3a10BUIbLHE BOJOIIHHA KOMIETEHIIIMA aBTOHOMHOCTI Ta
BIJINOBIAAJIBHOCTI (HE peali30BaHo I’ sITh BUMOT)

70-73

3a10BUIBLHE BOJOMIHHS KOMIETEHIIIMA aBTOHOMHOCTI Ta
BIJIMOBIAAJILHOCTI (HE peai30BaHo IIICTh BUMOT)

65-69

3a10BUIbLHE BOJOMIHHS KOMIETEHIIIMHA aBTOHOMHOCTI Ta
BIJINOBIAAJIBHOCTI (piBEHb ()parMeHTapHUMN)

60-64

PiBeHL aBTOHOMHOCTI Ta BIANOBIAAILHOCTI HE3AJOBIILHUNA

<60




